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Media Guard 
Building trust. 

 

Creative Tags 
Media Guard is a process for classifying ad content and enforcing uniform classification 
standards across a vast marketplace for the open exchange of media. Right Media developed the 
Media Guard auditing tool to ensure the appropriateness of ads delivered to participating 
publishers by advertisers and networks in the marketplace. A later phase of Media Guard will 
encompass classification of publisher content as well. 
 
More than 15,000 existing ad creatives are being classified in the second quarter of 2006, with 
new ads being classified in real time. Media Guard will be launched initially to current users of the 
Yield Manager ad management system in the third quarter of 2006. 
 
Content and Offer Attributes (Human Review) 
 
Physical  
 

¥ General  
 

o Expandable/video/rich media  
o Textlinks  
o Excessive punctuation  
o Contains audio NOT initiated by user 
o Contains user-initiated audio 
o Looping/repeating audio 
o Audio contains questionable language (swearing/sexual oriented) 
o Mild Flashing (Image switches longer than 2 seconds) 
o Flashing/distracting images for less than 15 seconds 
o Flashing/distracting images looping/repeating 
o Animated images for 5 seconds or less 
o Animated images for 15 seconds or less 
o Animated images looping/repeating 
o Shaking, jumpy, or warping images  
o Extremely distracting visual animation ("seizure inducing") 
o Vague or ambiguous ad with non-adult content 
o Blank image/error message 

 
¥ Language of Offer (Default is English) 
 

o Spanish 
o French 
o German 
o Hebrew 
o Turkish 
o Chinese 
o Japanese 
o Dutch 
o Italian 
o Hindi 
o Russian/Cyrillic 
o Korean 
o Other 
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Deceptiveness 
 

¥ Physical 
 

o False buttons (expand/minimize/close) 
o False pull down menus  
o False buttons/windows/hypertext (general)  
o False error messages  
o False ÒdownloadingÓ messages 
o Mimic Windows/Mac/Unix dialogue boxes 
o Difficult to close or exit offer (more than one-click needed/spawns pop-ups) 

 
¥ Language 
 

o ÒYou have been chosen to win a freeÉÓ  
o ÒFreeÓ and similar representations with NO disclosure language 
o ÒFreeÓ and similar representations with disclosure language 
o Deceptive or questionably realistic offer 
o Bait & switch advertising, i.e. offer from creative isnÕt present on LP 

 
 
Content of Offer 
 

¥ ÒProhibitedÓ Content (very extreme content only!) 
 

o Promotes Discrimination  
o Promotes Violence  
o Defamatory, libelous, or slanderous material  
o Hate speech  
o Age-based attack 
o Color/National origin/Race-based attack 
o Religion-based Attack 
o Gender-based Attack 
o Sexual-orientation-based attack 
o Disability-based attack 
o Banned substances (drugs Ð US) 
 

 
¥ Questionable Content 

 
o Targets children under age 13  
o Targets teens (age 13-18)  
o Gambling (online Ð play for money)  
o Gambling (online Ð no pay)  
o Gambling (offline casino/lottery)  
o Hard liquor  
o Wine or beer  
o Firearms or other weapons  
o Tobacco 
o References marijuana/drugs (but NOT an offer to sell) 
o Religious content  
o Contains violent content  
o Contains political content  
o Questionable discriminatory content (non-PC, but not prohibited) 
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o Promotes surveillance equip (non-legit)  
o PG-13 level profanity (Allowed on prime-time TV, i.e. Bitch) 
o R-level profanity (not allowed on prime-time TV) 
o Scary content or language 
o Images of snakes, spiders, or insects 
o Crude humor or ÒgrossÓ content 
o Adware supported download/giveaway 
o Spyware supported download/giveaway 
o Personal Information sharing supported download/giveaway 
o Personally Identifiable Information collected 

 
¥ Sexuality Themes and Images 

 
o Image of kissing 
o Image of lingerie (not being worn) 
o Images of sexual aides/enhancers (not being used) 
o Image of overt sexual embraces/poses 
o Supine or lounging pose (full-body & suggestive) 
o Woman wearing less than bikini/bikini-like coverage (no nipples/full breast) 
o Woman wearing bikini/bikini like-coverage 
o Topless woman (bare breasts/nipples shown) 
o Focus on/excessive cleavage 
o Topless man 
o Full-frontal nudity (private parts showing) 
o Text containing sexual language/innuendo 
o Sexual/reproductive health offer 
o Ambiguous ad with sexual/adult content on landing page 

 
¥ Offer Type 

 
o Alcohol, Liquor, and Spirits  
o Ambiguous 
o Autos & auto related peripherals and services 
o Blog 
o Business - Corporate services 
o Chat 
o Clothing/shoes/accessories 
o Computer hardware (not software)  
o Cosmetics and personal appearance products 
o Dating 
o Dating - Alternative 
o Downloads - ring tones/mobile phone software 
o Downloads Ð screensavers/wallpaper 
o Downloads Ð software 
o Downloads - smiley 
o Drugs - Prescription/OTC  
o Drugs - Recreational 
o Education - Adult education 
o Education - Pre-college 
o Employment  
o Entertainment - general 
o Free offer/Giveaways/Contests (item unrelated to business making offer) 
o Finance Ð credit card offers  
o Finance Ð loans and mortgages 
o Finance - personal investments and retirement funds and services  
o Finance - student loans and financing 
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o Gambling 
o Gaming (not gambling)   
o Get rich quick offers/Multi-level Marketing 
o Health Ð diets  
o Health Ð fitness  
o Health - medical  
o Health - nutrition  
o Health Ð online pharmacy 
o Home dŽcor/furnishing/furniture 
o Home services/renovation/construction 
o Immigration/Green Card 
o Instant Messaging  
o Insurance  
o ISP/Internet 
o Jewelry  
o Military and related 
o Movies 
o Music  
o Pay-to-talk phone numbers  
o Photography 
o Pornography 
o Public Service  
o Real Estate 
o Registry Cleaners/Winfixer/bogus spy/adware cleaners 
o Reunion/Classmates/social networking/people search (not adult/dating) 
o Shopping  
o Software - general (not free download) 
o Sports  
o Survey  
o Technology  
o Telephone handsets and peripherals 
o Telephone service - mobile  
o Telephone service Ð traditional  
o Telephone service Ð VOIP  
o Tobacco  
o Travel 
o TV 

 
¥ Landing Page Type 

 
o Landing Page content does not match Offer Type (deceptive) 
o Questionable content for Landing Page (matches QC for Offer Content) 
o Physically questionable Landing Page (Active X, etc, match CT Questionable) 
o Error or problem loading landing page 

 
 
Technical Attributes 
 

¥ Acceptable for Human Review 
 

o Contains Audio Features  
o Questionable content for Landing Page (matches QC for Offer Content) 
o Physically questionable Landing Page (Active X, etc, match CT Questionable) 
o Unique Creative 
o Creative Serves Flash 
o Creative larger than 30kb 
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o Creative larger than 50kb 
o Creative larger than 75kb 
o Creative larger than 100kb 

 
¥ Acceptable but no Human Review 

 
o Third Party tag 
o Web Page Pop 
o Exit Pop 

 
¥ Prohibited 

 
o Banner Pop  
o Multiple Pop 
o Invalid Pop 
o Contains Active-X 
o Initiates Program Install 
o Creative Contains Virus 
o Creative Loads YM Publisher Tag 


